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Upcoming Appliance & CE Sessions

Today

• 9:00 – 10:00 Keeping Up with Emerging Technology: Next Level Advances in 

Appliances and Electronics 

• 10:15 – 11:15 New Promotional Opportunities with Converging ESRPP and 

Marketing

• 1:15 – 1:45 A Detailed Look at Sound Bar Sales

• 1:45 – 2:15 ENERGY STAR Tools
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We Hope to See You!



ENERGY STAR Appliances
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• ENERGY STAR partners continue to drive strong sales across 

the appliance market.

• New LAUNDRY MADE BETTER promotion showed why 

ENERGY STAR washers and dryers are better for your clothes, 

you and your family, and the planet!

• Continued success in 2017

– Flip Your Fridge for REFRIGERATORS and FREEZERS

– Make the cool choice with ENERGY STAR ROOM AIR 

CONDITIONERS 



Energy Efficiency Program Sponsor Appliance Promotions

50% of states had appliance program budgets larger than $1 million, and 6 

states devoted more than $10 million to their appliance programs.

5ENERGY STAR Summary of Appliance Programs, 9/2017



New in 2017 Laundry Made Better!

• EPA launched Laundry Made Better national promotion, raising awareness of 

the benefits of ENERGY STAR certified washers and dryers

• More than 25 partners participated serving 21 million households 

• EPA highlights include:

– 4 million impressions from advertising and native content on popular 

parenting sites Motherly and Fatherly
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Laundry Made Better – LG
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LG partnered with both Motherly and Fatherly to help 
promote ENERGY STAR certified laundry by offering readers 
a chance to win their own ENERGY STAR laundry pair!



Laundry Made Better - Nationwide
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Nationwide Marketing Group kept their members up to 
date with ENERGY STAR messaging and materials.



Laundry Made Better - Sears
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Sears circular promoting 
ENERGY STAR certified 
laundry.



Laundry Made Better – Social Media 
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Retail, manufacturer, utility partners 
helped spread the word through 
social media.



2017 Flip Your Fridge – Building on Success

• Third year of the national promotion, helping increase the sale of ENERGY 

STAR refrigerators and freezers

• More than 29 partners participated serving 18 million households – thank you!

• EPA highlights include:

– 1.6 million impressions from advertising on Google and syndicated NAPS 

article

– New! BobVila.com native content
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2017 Flip Your Fridge – BobVila.com Flip Your Fridge Give-away
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Kenmore sponsored Bob 

Vila’s Flip Your Fridge Give-

Away offering readers a 

chance to win a new 

ENERGY STAR certified 

Kenmore Elite refrigerator



2017 Flip Your Fridge – BobVila.com Flip Your Fridge Give-away
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Hawai’i Energy, SMUD, and AEP Ohio get 

the word out to their customers on 

through their website and across social 

media



Flip Your Fridge – Beko & Blomberg

Helping their customers find the right fridge 

with the Flip Your Fridge ruler, distributed 

through Beko and Blomberg dealers in NY, NJ, 

CT, PA, and CA
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2017 Flip Your Fridge – Digital Media
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ENERGY STAR partners across the country 
highlight Flip Your Fridge through their 
online and social media channels.
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2017 Flip Your Fridge – Digital Media



The Cool Choice for Room AC

• Second year of EPA’s national promotion to 

promote ENERGY STAR certified room air 

conditioners

• More than 22 participating EEPS serving 

nearly 14 million households

• EPA highlights

– Targeted outreach to Spanish and low-

income audiences

– 3.6 million combined impressions from 

NAPS and video ads
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The Cool Choice for Room AC – Social Media
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The Cool Choice for Room AC – Kenmore
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Kenmore brings attention to the “ENERGY 
STAR Advantage” of their Kenmore smart air 
conditioners on amazon.com



The Cool Choice for Room AC – Best Buy
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Best Buy highlights benefits of ENERGY STAR, 
plus connected functionality and shares in 
social media.



More ENERGY STAR Partner Appliance Promotions
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Appliances Specification Development “At–A-Glance”

Product Current Version 2018 Planned Actions
Connected 

Functionality
Release Date Effective Date

Clothes Washers 8.0 N/A  May 2017
February 5, 

2018

Clothes
Dryers

1.1 Review  May 2014 January 2015

Dehumidifiers 4.0 Review N/A February 2016 October 2016

Room Air 
Conditioners

4.0 Review  February 2015 October 2015

Refrigerators
& Freezers

5.0
Review Letter released 

August 2017 – not 
revising at this time

 May 2013
September

2014

Residential 
Dishwashers

6.0 Review  April 2015 January 2016

Air Cleaners 1.2 Review June 2004 July 2004

22



ENERGY STAR 

Consumer Electronics
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CES 2017

• Met with partners:

– LG

– Panasonic

– Philips

– Samsung

• Learned about emerging CE technology and 

the latest trends.
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New Resource: Consumer Guide
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New Page on Digital Media Players ENERGYSTAR.gov
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2017 Streaming Campaign 

• More consumers are accessing entertainment 

content by streaming

– ENERGY STAR has the products they use 

to stream:

• Certified Smart TVs

• Certified slates and tablets

• Certified digital media players

– Resources on how to make streaming 

more energy-efficient 
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Coming Up…Participate in ENERGY STAR’s Holiday Messaging!

• Join ENERGY STAR’s holiday 

promotion, “The Best Gifts Do Great 

Things” this season:

– Offer special deals on your 

ENERGY STAR certified 

products that we can feature

– Incorporate ENERGY STAR 

promotional materials and 

messaging into your marketing

– Show off your best gifts by 

engaging with customers on 

social media
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ENERGY STAR 

Water Heaters
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The Water Heater Market
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• Heating water is second highest residential energy use next to heating and 

cooling your home!

• Market still remains the Big 3 – A. O. Smith, Rheem, and Bradford White

• 96 percent are storage tank types; only 4 percent are tankless types.

• Fuel used to heat water nationwide:

– 53 percent natural gas

– 39 percent electric

– 4 percent propane gas

– 4 percent other (fuel oil, wood, solar) 

83 percent of water heaters are purchased in emergency situations due to 

water heater failure!



Why Emergency Replacements Lead to Bad Decisions
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• Water heater failures can lead to: 

– Flooded basements

– Cold showers 

• These conditions lead to a customer:

– Interested in the quickest and 
cheapest water heater installation 
possible;

– Uninterested in time-consuming 
consideration of energy efficient 
water heater and all of its details 
(e.g., different technology, savings, 
higher first costs, paybacks).

“Planned replacement” of water heaters is the single most important 

message a retailer can have in the promotion of efficient water heaters! 



How to Promote Planned Replacement
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• Did you know? An astounding 37 percent of 

water heaters in the U.S. are 10 years old and on 

the verge of failure!

• Don’t be caught off guard and be forced to deal 

with:  

– Not having hot water for days;

– The emotional (e.g., ruined old photo albums) 

and financial burdens of a flooded basement.  

• Replace your water heater early with energy 

efficient ENERGY STAR water heaters that save 

energy and money and qualifies for generous 

utility rebates.

Tie “planned replacement” to the energy savings and long term financial 

benefits of ENERGY STAR water heaters.   



ENERGY STAR National Water Heater Promotion

• Outreach effort to encourage consumers to think about replacing their old water 

heater before it fails. Consumers can achieve big savings by switching to 

ENERGY STAR and there are big rebates available, which might not be around 

forever.

– Increase awareness of the value of ENERGY STAR water heaters

– Encourage planned replacement of old water heaters

– Increase overall demand and sales of ENERGY STAR certified water heaters

• Call to Action: Replace your old water heater with a certified model 

• Will include paid search and earned media 



Thank you to our Featured Brands and Retailers
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• Sears , Lowes and Home Depot use 

POP to promote ENERGY STAR 

certified water heaters 

• A .O. Smith and Rheem helped with 

technical content for various outreach 

material, such as the HPWH Consumer 

Guide and the HPWH Contractor 

database



New Tool: Water Heater Contractor Finder
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New Tool: Sales Associate Training

• Complementary gas and electric factsheets also available.
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Upcoming Tool: Water Heater Replacement Guide

• Online and mobile tool.

• HPWHs, which transfer heat from surrounding air 

to water, have specific requirements regarding 

location.

• User can determine if their home is right for a 

HPWH in 4 easy steps.

• Recommends HPWH size based on family size.
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Distributor-Focused Midstream Programs: The Key to Unlocking Residential Water 

Heater and HVAC Savings

• Engage wholesale distributor to provide discounts on eligible efficient equipment.

• Programs increase the availability and market share of energy-efficient products 

to a broader contractor network, therefore increasing the likelihood customers 

purchase more efficient equipment.

• Program participation has often at least doubled, and in some cases, increased 

ten-fold.

• Contact ENERGY STAR at midstreamdistributor@energystar.gov if interested. 
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New Midstream Website Resource
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www.energystar.gov/products/retailers/midstream_programs



Midstream Office Hours

• Bring your questions for our experts to the Midstream Office Hours 
session!

– Wednesday, October 25th, 1:15-1:45pm

– Gold Coast, Level 3



Marketing Tools & 

Resources
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Appliance, Consumer Electronics, and Water Heater Marketing and Training 

Resources

• ENERGY STAR Marketing Tools & 

Resources: featuring all the latest 

promotional materials

– energystar.gov/marketing_materials

• Updated Consumer Messaging Guides

– ENERGY STAR Certified Appliances

– NEW! ENERGY STAR Certified 

Consumer Electronics

• Sales Associate Training Presentations at 

energystar.gov/training
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2018 Outreach Plan: ENERGY STAR Products



Key Contacts - Appliances

• Appliance Sales & Marketing

– Rosemarie Stephens-Booker, EPA ENERGY STAR 

Stephens-booker.rosemarie@epa.gov; (202) 343-9529

– Jason Warner, ICF International

Jason.Warner@icfi.com; (704) 237-4332

– Sarah Duffy, The Cadmus Group

Sarah.Duffy@cadmusgroup.com; (617) 673-7210

• Appliance Specification Development

– Melissa Fiffer, EPA ENERGY STAR

fiffer.melissa@epamail.epa.gov; (202) 343–9464

– Steve Leybourn, ICF International

steve.leybourn@icfi.com; (202) 862-1566
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Key Contacts – Consumer Electronics

• Sales & Marketing

– Rosemarie Stephens-Booker, EPA ENERGY STAR 

Stephens-booker.Rosemarie@epa.gov; (202) 343-9529

– Allison Robinson, The Cadmus Group

Allison.Robinson@cadmusgroup.com; (503) 467-7102

• Specification Development

– Verena Radulovic, EPA ENERGY STAR

Radulovic.Verena@epamail.epa.gov; (202) 343–9845
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Key Contacts – Water Heaters

• Sales & Marketing

– Stacy Glatting, EPA ENERGY STAR 

Glatting.Stacy@epa.gov; (202) 343-9138

– Rosemarie Stephens-Booker, EPA ENERGY STAR 

Stephens-booker.Rosemarie@epa.gov; (202) 343-9529

– Allison Robinson, The Cadmus Group

Allison.Robinson@cadmusgroup.com; (503) 467-7102

• Specification Development

– Abigail Daken, EPA ENERGY STAR

Daken.Abigail@epa.gov; (202) 343–9375

46

mailto:Glatting.Stacy@epa.gov
mailto:Stephens-booker.Rosemarie@epa.gov
mailto:Allison.Robinson@cadmusgroup.com
mailto:Daken.Abigail@epa.gov

